
OBJECTIVE
Creative,  community-dr iven Communicat ion Design graduate with
expert ise in social-f i rst  campaigns,  media strategy,  and impactful
storytel l ing.  Ski l led in Adobe CC,  motion design,  strategy,  UX/UI ,  and
project  management,  with proven leadership in running events,  teams,
and campaigns.  Ready to turn bold ideas into unforgettable experiences.

ORGANIZATIONS / CERTIFICATES

WORK EXPERIENCE

SOCIAL MEDIA STRATEGIST
Hospital i ty Management Dept.  City Tech - 2025

Increased insights by 2,158% through strategic content
creat ion.  Advert ised a fundraiser that raised $10K+.
Strengthened brand vis ibi l i ty  and engagement across social
platforms.  
Created a guide to trained future strategists .  

HEALTH GROUP ADVERTISING 
Omnicom Health Group - October 2024

Col laborated in a team of four to develop a healthcare-focused
branding campaign over a 5-week per iod

GRAPHIC DESIGN INTERN
Business Training Workforce Center  -  Summer 2024

Designed menus and promotional  v ideos for  business partners
Managed social  media platforms for  design-related assignments
Completed weekly creat ive assignments.  Virtual  Communicat ion

Marol in J imenez

SOFTWARE 
Adobe Creative Suite :
AfterEffects ,  Premiere,
Photoshop,  I l lustrator ,
Animate,  InDesign,
Express
Video Edit ing :  F inal
Cut Pro,  iMovie,
L ightcut
UX/UI Tools :  F igma,
Sketch,  Miro,  Mi lanote
Web Design and
Development :
WordPress,  HTML,
CSS,  JavaScript
3D Design and CAD :
AutoCAD, SketchUp,
Maxon C4D
Office Tools :  Microsoft
Word,  Excel ,
PowerPoint ,  Google
Workspace,  Slack
Other Tools :  Canva,
Procreate,  AI ,  Social
Media

EXPERTISE
Motion Graphics
Advert is ing,  
Market ing
Brand Strategy
Social  Media
Project  Management
Art  Direct ion 

PERSONAL SKILLS
Communicat ion
Hardworking 
Creativ ity 
Team Bui lding 
Problem Solving
Leadership
Technology
Entrepreneurship 
Iniat iat ive Taker 

LANGUAGE
Engl ish 
Spanish

EDUCATION
BFA Communication Design
New York City Col lege of
Technology,  
Magna Cum Laude
AS in Graphic Design-Animation  
K ingsborough Community Col lege

The National Society of Leadership and Success 
New Member scholarship on May 2025 Winner
100 Roses Concrete G.R.O.W.T.H  Advert is ing /  Human Award Winner
Moving Pixels Club & Video Production Club
Deans List  2023,  2024,  2025
UX /  UI  Cert if ication
Hospital ity Management Cert if icate 
CPR /  AED 
TEACH NYCDOE Teachers Level  I I  Cert if ication

FOUNDER - ART DIRECTOR - INSTRUCTOR - ENTREPRENEUR
The Art  Escape -  Est .  2019

Lead business development and creat ive strategy to grow a
community-focused art  business.Led art  c lasses and summer
camps for  chi ldren,  creat ing fun,  educational  experiences.  
Bui l t  strong community connect ions through market ing,  social
media,  and cl ient engagement boost ing brand vis ibi l i ty
Negotiated with c l ients to increase sales and secure long-term
partnerships

TEACHER ASSISTANT

Developed lesson plans and integrated art  into the school
curr iculum, al igning act iv i t ies with educational  goals .
Led engaging art  act iv i t ies for  Pre-K–8 students,  foster ing
creat iv ity and ski l l  development.
Designed school  v isuals ,  including newsletters ,  f lyers,  and event
stage setups,  to enhance communicat ion and school  events.
Stepped in to teach classes dur ing staff  shortages,  maintaining
a posit ive and product ive learning environment.

Archdiocese of  New York -  2017 -2025

PROJECT MANAGER (STRATEGY & CLIENT RELATIONS)
100 Roses of  Concrete Remote -  2025

Coordinated and kept the project  on track and within budget,
schedules,  and cl ient communicat ion
Produced PSA for  non-prof i t  organizat ion
Worked closely with a cross-funct ional  team to ensure PSA adhered to
cl ient ’s  communicat ions goals and brand narrat ive from conception to
complet ion

917-650-2269

maro l in j 1 10@gmai l .com

www.maro l in j .com

CONTACT

LinkedIn

https://www.marolinj.com/
https://www.linkedin.com/in/marolinj/

